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LET US HELP YOU CREATE YOUR VISION  © Kevin Chamberlain Photography 2016 

If you want to make the most 

out of your professional photo 
shoot then it is worthwhile 

taking time to consider your 

options and make good 

preparations. This Information 
Sheet is designed to assist. 

Style 
Although one should “never 

judge a book by its cover”, first 
impressions have a lasting 

impact so corporate portraits 

should portray more than just a 
head and shoulders in an 

attractive style. Portraits should 
convey something about you 

and the core of your business. 
This can be conveyed in many 

ways; choice of location, 

background, clothing, pose, 
expression, lighting… even your 

selection of colours can have a 

significant impact on how your 

prospective customers might 
form their first impressions of 

you and your business. 

Therefore, much care, thought 
and preparation should go into 

planning for a successful 
corporate portrait session. 

Lighting 
Great lighting is the key to any 
good image. It is often one of 

the main differences between 
amateur and professional 

results. Small on camera flash 
produces harsh lighting, 

unwanted shadows and fails to 

account for lighting of the 
background. We generally 

recommend that studio lighting 

is considered even for location 

shoots. The drawback with 
studio lighting is that it will add 

to cost (hire/use of expensive 

equipment) and will also take 
time to assemble, balance and 

dismantle. Availability of mains 

power is another issue. You will 

need to discuss lighting 
requirements with your 

photographer before a decision 
is made about a location 

 

Dentist 
A good corporate portrait can inform the viewer. The 

above image shows this dentist in her environment and 

displays the modern technology available. However, the 
focus remains on the person as the centre of interest 

 

Lawyer Team 
A “narrow depth of field” is used in the above image to 

give emphasis to the lead lawyer whilst including the 

team. The location is a professional office, attire 
supports the professional theme and the friendly 

expressions show the team as willing and approachable 

Photoshoot Tips 
By Kevin Chamberlain 
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Location 
The main choices are either on location or in a studio.  

A location may be your own office/work space or 

elsewhere; perhaps a city view, in front of your 
building, examples of your work behind you, beside a 

work vehicle, tool or machinery. The choices are 

endless but choose something that expresses who 

you are and what you do. Location shoots may 

require considerable planning. Permissions from land 
owners/councils may be required, locations will need 

to be considered carefully for visual impact (free of 
clutter, rubbish, unwanted elements) and also from a 

lighting viewpoint (sun angles, time of day, time of 

year, supplementary lighting). Location shoots 

probably require inspection and significant discussion 

with your photographer before a decision is made. 
This can add to costs but the results are often well 
worthwhile. 

A studio portrait (which can often be set up at your 

site) has the advantage of giving you control over the 
lighting and background and will give you a consistent 

result. The results are likely to be more formal and 

say less about your business. Nevertheless, many 

companies choose this style of portraiture for a 

number of reasons. The consistent results mean you 
can photograph a large and constantly changing staff 

and not have all the individual portraits looking 
random and ill planned. Costs are probably less than 

for a location shoot and there are no last minute 

problems with weather issues etc. This style of 

portraiture often suits professional occupations like 
lawyers, accountants, sales executives etc. 

Personal Grooming 
• Simplicity is the key when it comes to planning a 

portrait.  Solid colours are best.  Avoid large or 
bold patterns, bright colours and large 

motifs/logos.  They draw attention away from the 
face.  

• Long sleeve dresses and shirts are 
recommended.  They draw attention away from 

the arms and focus on the face.   

• Darker clothing tends to minimize body size, and 

light tones tend to emphasize body size. 

• Necklines are important.  A scoop or v-neck is 

best if your neck is short and your face is full.  A 
turtleneck or high-necked garment is more 

flattering if your neck is longer and your face is 
slender.  

• Keep hairstyles and make-up simple. For women 

who wear lipstick, using a shade darker than you 

usually wear will help define the lips.  

• Hair should be neatly trimmed no later than 48 

hours prior to your appointment and men, please 
have a fresh shave before the shoot (if 

applicable). 

• Eyeglasses can be worn, with some precautions 

as they can produce unwanted reflections.  Non-
reflective lenses help to reduce reflections or, if 

possible, obtain a pair of frames without lenses 
(particularly if your lenses distort your facial 

outline). 

Studio Portrait with Light Background 
Strong, solid coloured clothing, simple makeup and jewelry choices combined with a 

light background focuses attention on the face. The smiling expression is welcoming. 

 

Studio Portrait with Dark Background 
Dark background and dark coloured clothing suggest a professional theme and bring 

the focus to the face.  The strong pose works with the slight smile to convey 

approachability and capability  

 

Group Portrait on Location 
Subjects have been coordinated to wear similar clothing styles and colours to convey 

a formal, professional theme. Good composition is an essential element of group 

portraiture. Here, central placement of the trophy and brand logo give context but 

still allow focus on the faces.   
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Groups 
• Generally speaking, everyone should dress in the 

same style clothing.  Do not mix casual and 
formal attire. Of course corporate uniforms and 

differences between say office staff mixed with 
technical staff may impact on these decisions. 

• Where possible, it is better not to mix light and 
dark colours.  If there is a choice, co-ordinate 

staff members to wear toned clothing. For 
example; if jackets are an option a decision 

should be made to have either everyone wearing 
the jacket or no-one in a jacket. Perhaps staff can 

be instructed to wear white shirts or a shirt which 

is light coloured (A row of staff mostly wearing 
white shirts but one wearing say dark blue would 
look out of place).  

Pricing 
Please contact our office for a quote or estimate on a 

price to do your corporate portraiture. Costs will vary 
depending on the style and quality your office 

requires. For example; for simple head & shoulder 

shots captured in "standard" studio style, quality 
images can be produced in a consistent style at very 

low cost. However, for senior executives and perhaps 

for editorial or advertising purposes, much more time 

may be needed in areas such as creative design, 
style, location, posing and post production etc. and 

costs will necessarily reflect time and trouble needed 
to produce outstanding and unique images. We will 

be happy to discuss your particular needs and design 

a photographic solution to meet your budget. 

All images and text © Kevin Chamberlain 

Photography 2016 

 

 


